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LIVABLE MOVEMENT GREEN
Feels personable and Movement in both terms Focus on sustainable
alive. of transit and as a development.

dynamic push for the
brand.



OUR LOGO




LOGO CONCEPT
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DOS

Harmonize the colors with
the overall design palette

Keep size and placement not
overwhelming

Keep the drop shadow



DON'TS

\\\' e Change the overall palette
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e Remove the drop shadow

e Change the typeface
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COLOR STANDARDS
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#395144 #4e6c50









A PICTURE IS
WORTH A
THOUSAND

WORDS
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IMAGE GUIDELINES

People Focused,

Expand the World
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BRAND VOICE V%\VO\
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TONE CHARACTER

Inspiring and Friendly Sincerity
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THANKS!

Lance Lassiter
11507588
emilylassiter@my.unt.edu

All Images from Pixabay.

CREDITS: This presentation template was

created by Slidesgo, including icons by Flaticon,

and infographics & images by Freepik.

Please keep this slide for attribution.


http://bit.ly/2Tynxth
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr

