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bac/egrouna’

['ve a/ways been dee’p/y inferested in stories. | was reao/ing before |
began fo talk When | did start fa//eing, | never s+o,nlpea/ reaa/ing‘ Over
abo“* me fime, | started o see stories in everyfhing else as well; c/ofhing,

/oainfing, dancingi the arts have a/ways felt like another medium fo tell

stories. Just like when | was a child, however, | never rea//y know when

I'm a creative who's a/eep/y Passionm‘e about 4o pu ! down the book
sfory-*e//ing in all its formats.

900’/8

inferests
. a home to myself (that | ownl)
V,'deo games o running a relpfi/e rescue on the side
° adolmting a dog and a few cats (an army of Fefs)
* * * * * o moving somewhere colder ( consia’ering the PNW or Canada,
h erp e7lo currently)
' ' ' ' ' ° moving somewhere with grem‘ hi/eing trails nearby
COSVHQ*O Og S il
In the future, | P/om to use the skills and exloeriences ['ve o/eve/olgeo/
* * * * from social media managing (almost 6 years of itl), as well as from
cold wem%er being an IADS mq/'or to work on creative mar/eeﬁng and creative

direction. Qur world is becoming more dlgi*a/, as such it is imlbor*anf
**** that we /eeep up with the wind




INTRO

This Inrcz/'ecvl was created to address a
Prominen* Issue regara/ing accessibi/i*y n
the fashion ina/us*ry. The foremost Inrob/em
found while researching was that while
there were countless individual brands
cafering fo aa/ap*ive wear, there was no
site fo comloi/e the brands to compare and
easi/y find the Inerfecf fit. On folp of the
issue related to organiza*ion many of
these aa/almtlve lines were niche, offered ———— =~ —————

st i crne ORAKE MARKET

WhICh ISVHL feaSIb/e ‘FOF momy PeOP @, Thus
OEa/ee MOIF/?@?L was bOFH.

Unlike what the name suggesfs, this isn't a
site 1o sell c/o*hing, but to review and
share olpinions regara/ing accessibi/ify

criteria. This isn't _/'usf for reviewing brands

either, but also individual pieces of c/oH)ing,
and the scope isn't limited to jusf' aa/alp*ive

lines.

Everyone deserves o feel their best
Obake Market aims fo make that easier

'FOF everyone.

Unlock Accessibi/i*y.
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PROBLEM
STATEMEN]

PROBLEM
o mmae PROBLEM
ceessiblliTy Is severely neglected In The A further issue is that aa’ap*ive

sl orld and + ashion industry is
de ' w 4, and the fashion ind J! c/o*hing that is Praduced and sold is

fion. One in f: /
no exception. Une In Tour people are oflen retailed ot a Premium Which

onsidered disabled b rrent stafistics.
consiaered qisabied by eurren o simlp/_(j isn't achievable, as many lneolb/e

From an economic s*ana’lpoin*, it can be

with disabilities live under the poverfy
considered as 7Laplning info a hidden

line and on/‘(j receive a small amount

market and by fai/ing 0 GERGF 9 S fo pay the bills with. These expensive

needs. Alpproximmle/y 490 billion dollars

ifems create a feedback /00/9, where

USD of ' 0 s lost 1o # -
D bu}j ng powert i w7 with disabled individuals not purchasing

side due fo this absence of accessibility,
ide due to this absence of accessibili Y the aa/ap*ive wear, it is Iperceivea’ that

From a more human-cen*erea/ o0
Hwere ISVHL a neea’.

Inerspec*ive, accessible or 'aa/apfive'
c/oH)ing is difficult 1o find, and the lack
thereof limits the se/f—exlpression,

represen*a*ion, and ina/eluena/ence of

these individuals.
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ABOUT

John is a disabled man /iving n
JO/_/ N Los Ange/es. He uses a
SMITH ‘

wheelchair for his alary fo o/ay

life, and has a Ipassion for

fashion.

/P

DEMOGRAPHICS IDEAL

e Career: (/fnemp/oyed John is /oo/eing for cfoﬂu’ng
o Age-’ 37 with a varie*y of opﬁons
WANTS PAIN POINTS
o Location: Los that allow him #o express
Ange/es, California Adaptive waistband for : kPr{’”Z himself and wear

comfort in siHing for /on_q Lack o °r
Y Gender,’ Ma/e Fer,‘ods Lack of re'presen'}a{’ion in Comfor-'tab HIS Pr’ce
advertisements.
. Abi/h‘y fo express himself - Dl i range IS /ow, SO more lnrlcey

choices/ construction
IDW"CL)GSZS may Ioe [eSS

frecluenf

s b
ABOUT ‘

Ximena is a mom of three with

ear/y on—se* POH’k/HSOHS. She WOF/QS

' /] T/NEZ “' y at a call center to he//o Iprovio/e fork

her ‘FOIVV]I_L] 0”’16/ hOIS a /DOISSIOV) 0
PL)O?LOgFOI/DL)y n her S/DOH"Q/VV]

DEMOGRAPHICS

areer-: Ca//

(xter c/oﬂnng :
! 0 ) use closures Wye to her

Location: Ds

fine motor issis. She

WOIVHLS 7L0 /0

Ange/es, California

Gender: Female Iprofessiom/ while
the J'ob, while still

geHing fo feel Preﬁy.
\


https://unsplash.com/@jonathanborba?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/older-hispanic-woman?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/@kingsleyoseiabrah?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/black-man?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
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Geogmphy
o Climate
N

o \isv‘ory
. Dembgraphy
. Toyrism : i /B —
: ulture Photo by Peter Fitsgerald 203~
J Economy

L ocation

Wicked Problem

Accessibi/i*y in the Fashion ana
Costume Design indu

issue that affe
InercemL of the

\
a/esigners in the United States,
second on/y fo New York Cnty

s*rong connection to the

7LW€VHLH fiv\ entertainment ina/us*ry thes
P°P ulation. \[his limits self encompasses both fashion an

expression, répresentation,

costume a’esign. Both LA chty ang

ina/elpeno/ence, ana\an ec7Ls 7Lhe COUVHL_(j are referenced n 7%[8

economy. ana/ysis.




Geog }Dhy

Los Ange/es /0
urrodnded b_L/ the San Gabriel

Ty sifs in a desert

4

The ci?Lyls archi?t
horizontal with J¢
other hlgh €

~fo_the

fure is Iprimari/y —

skyscrapers and - : ~
EEpens o Photo /oy S%er/mg Davis~on Insplash

ui/a/ings. The Froximh‘y

ean brings up Po*en*ia/ Issues

07[ wonter COH?LOIVY)I.HOIH*S, as we// as 07%er

/‘/is*ory

related issues such as air Po//u*ion from

ngele ci*y was origina ysettled in

['18F and called El Pueblo de Nuestya
C//'monte enora la Reina de Los /\nge/es', or e
Town of Qur Lao/y The Queen of Angels.
The climate in 1Lea is considered The ci*y was forma//y accelmtecl in
mild, with sunny f eather and summer United States in I8l 1 Many settlers

breezes. The averqge Precipi*aﬁon IS e s Gl bt LA Sl b e

fifteen inches annually, and humia/i?ty

the manufac*uring of c/oH)ing.

newcomers was COI//GGI H)e Sle EMSh, “

IS cluhte low given its distance from

many believed the mild climate would
bolster their health. ,

er ocean.
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https://unsplash.com/@sterlingdavisphotola?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/los-angeles?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText

Demo "0 Phg

As of 2021 nge/es an_L/ has a
pOWY] o (3.80:9 million PeOP/ [+ is

dered a mmornly moyomty

mtmo Peolo/e ma/emg up
LE LT of the PO ation. Peolo/ e from

\

over /LI'O coun*r/es }'

|

200 /anguages are spg

side here, and over
ken. LA's a/ivershty
0 /‘\nge/es coumty

is well known.

statisticgfState that 9 1% of the
~poputat sidered disabled.
jon are considered disable Cul ‘I‘ure

Photo [oy Joey andrH, LUL

Tourism

/

os Angeleshas the most museums out
of 4 Yy cht_(/ in the United States, and is

orTen 7Lou+e0/ as an elpicen*er 07[ 0II"7L 7, d

Tourism is a very impor*an* factor fe

the economy. The Los Ange es |ourism
& Convention Board /a_non=pretit culture. The art renaissance tha

"ef"”esemts over'/G thousand local occurred in the 1960's on/y bolsteréd this

busmesses and aims 7L0 IVY)PFOV@ *he

io/emthty. LA is also home fo many e hnic

qua/ ﬁ/ of life Wh' P romovtmg the C”L.‘f enclaves such as Little To/eyo and Venice.

as a Prem:er 7L0MI"I 6/68*/”0!7[/0”. The

media ina/us*ry n pa fieular Iprovic/es \
fens of billions of dollars ar fo the

7 ch‘y.




EC@ ///

The Pana/emic fourism, greml/y

72 VAS Tne economy. /Vl 2020,
(e Y

—_~
ear ‘\ million jobs were lost
across 7‘, and around 20,000
peop/e were ren ed homeless. The
housing crisis con linues *oo/ay, with

the Inrice fo inco rontio siHing at
8L, and while e unemlp/oymemt rate

has lowefCd-from the heigH of the

,Dana/emic, it still sits at 4b.5% There
are many issues with affora/abi/hty and

olua/hty of life, with many Peop/e //'ving
under the Pover*y line. Disabled peopte
are more /i/ee/y fo be impo efished, and
thus are offen preventea=rrom buying
ac/alnﬁve wear that may be necessary

due o the hlgh p ices and other costs.

__ A
/

thto by /ZGHOI .; OH
(//HSF/@Sh
Conclusion

Los nge/es Is a ci*y \

designers, and the chty's innate love \for
the arts of all kinds.



https://unsplash.com/ja/@izayvh?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/los-angeles?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText

PROJECT ABSTRACT

duded in every field and ina/usfry, but fashion is one that is offen
neg/ec*ea/. /V’any Peolo/e with disabilities face infense s*igma and

margina/izmtion on a a/ai/y basis. Whether it is the social effects:

infantilization, denial of sexua/hty, or the physical ones: unable fo gain

[

UNLOCK ACCESSIBILITY

its status as the second /argeml hub for fashion a/esign in the
States. The economy IS /arge, and mos*/y fourism and entertai

based, which will Inrovia'e a s*rong basis fo begin aa/a/ressing 1

9




PROJECT ABSTRACT .

UNLOCK ACCESSIBILITY

S

W
\

A\

To handle accessibi/iﬁj in fashion, the goa/ is fo imlo/e AN sys*em that
ranks or grao/es c/o#;ing based on four criteria. Similar fo-Ste .,M
Thomas" Disabi/hty Fashion S?Ly/mg Sys*em', the four cmlegories are:

na/ence, Sm[e*y, Aesthetic, and Cost. /no/epena/ence is defined by
whether oRpot the article of c/o#)ing can be Pmt on and taken of f without
assistance,

Smfeﬁj is whethe or not the article addresses medical necesshty, Aesthetic
IS simla/y whethel br not the garmen* s alnlnea/ing, and Cost is the most
simp/e, being Ibri. This sys*em will be imlo/ememted as a website where

users can review g ohing items and brands based on these four cafegories.
The variable mghsured in this case is response fo c/ofhing. The website

would allow o Y collection of data regara/ing Hmugﬁnts and opinions on
clothi J 0/07Lions and how 7%@3 fall on the accessible scale.

The overall oqglfievement aimed for with this is defined as Awareness, and is

then slo/i info two subca*egories. The first Inar* is infernal awareness

within 1hé disabled communi?ty. This website will hope{u//y act as a resource
for Ibeolp/e fo find and share c/o#)ing that works for them.



PROJECTABSTRACT

N

By creaﬁng this network, more olmtions for aa/a,m‘ive fashion may become
known where Hwey hadn'tbeen before. The second IpamL of the achievement

is external awareness, or those not within the communi*y. With the data
collected from the website, awareness could be raised”ab 92
of ac/a/o*ive c/oH)ing o,mtion aifistream level

Lhis sysfem Inlomnec/ fo be imlp/e yiTea Presemts a unique oppor*unhty fo

increase the visibility of disabled peaple as actual people with likes and
dislikes, as well as creajn’ & network in which Peo/p/e with disabilities can
share what worked faffthem and what didn't, as well as why. Should the
website not work ollf, “then it can holnefu//y be broken down to understand

Why it wasn't sycgesstul and sfelps can be taken to avoid those mistakes in

7%6 fmture.

= UNLOCK AC’I(' SIBILITY




disabilities and disorders. The 7‘0/9 banner c/esign is a first draft ufi/izing the a/isabi/ify Ipri \

Ipossib/e for assistive fechno/ogy and mli/izing fonts that are easy fo read for those With related
flag. Each

As someone with a M iness, Tindi ' ealth needs is difficult regara//ess of

slnech[ic criteria. [hiswebsite is born of necessi*_tj but me

07( 7%)2 users.

Is a Ipro*ofylne concelmt of how the website may look in a mobi

fOFVYlOI?L,-jUS* meamL 7L0 COHV@H

7%@ genem/ design 07( hOW H)e si7‘e may /O



Concept Board

Access-|-Marlet




BRAND IDENTITY

CANVA STUDENT FONT Din Condensed and Din Wternate are used in

OBAKE MARKET the /ogo and trademark\but are currenHy

obake market unavailable to\utilize.







Unlock Accessibi/i*y

REVIEW NOW

For more information visit our website:
www.obakemarket.com

FTING




THE ACCESSIBILITY
CRITERIA

Independence:
° Canitbe

put on or Safety:

t.:-.\bke_r;1 of f o Is this going to
wit OU; affect my health

ssistance for long term

Aesthetic:
e Does
this
make
me feel
like my

Unlock Accessibi/ify

RATE CLOTHING:

obakemarket.com
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The objective.of this capstone course was to create a
meaningful project relating to our projected careertields.
Throughout the development of this term, this project
became near and dear to my heart and truly helped me
narrow down what exactly | wish to focus on in the future.

The purpose of the research, both site and user, was to
identify a specific target/market that may be receptive-to
the website | have proposed. The niche, of Course, being
Los Angeles residents who are disabled and want to have

fashion that makes them feel'like their best self

Each advertisement was created with the idea of a digital
focus. This'is because our world is quickly becoming more
and more online, and | find it important to not follow the
trend, but try to get afi€ad of it. Two of the advertisements
were created forsa possible'physical world application as
well (flyers or posters), and the tone change is clear.

Thank you, reader, for engaging inimy proposal. | want to

see a world where accessible fashionis normalized, and
every bit counts.

Z 0 Feea/bac/e or @ues*ions? Comtacf me here-‘ emi/y/assi*er@my.unfedu
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